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ABSTRACT
American summer camps have provided significant life experiences for camp counselors
and staff for over 150 years. The purpose of this study was to identify and validate scale
measures of philosophy, mission, and vision (PVM) with special regard to any differences in
camp affiliation and camp counselor alumni (CCA) PVM manifestation. Preliminary assessment
of 83 camp PVM revealed five general constructs in the scale and included: relationships
formed, community involvement, environmental ethics, participation in healthful recreation, and
religiosity. For the purpose of this study, camp affiliation was chosen as the main effect. This
study used purposive sampling to recruit the participants; which consisted of counselors who had
worked at a camp for at least 2 summers and had been out of the counselor position for at least
one year (n = 213). A survey link to an online survey identified three camp types; Independent,
Religious, and multi-camp affiliated. The exploratory Camp Orientation and Experiences Scale
(COES) instrument developed for this study showed good internal consistency (.95) and the 5
PVM constructs were all highly correlated. Based on analyses, the COES developed for this
effort appears to be a valid and reliable measure of PVM and predictor of the impact of camp
experience on CCA lives. The results suggest that PVM differed among camp type.
Specifically, the constructs focusing on the relationships formed at camp and environmental
ethics were identified based on camp type and are the most meaningful measures of PVM within
CCA current lives. In examining if males and females differed in the values they placed on the
specific constructs of camp PVM in their daily lives, statistically significant differences were
found in women and men on four of the five constructs, with women placing greater importance
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on relationships, community, environmental ethics, and religiosity. Camp administration may
use this instrument to gain a better understanding of how CCA manifest the three camp-type
PVM in their professional and personal relationships and that camp type instill strong
environmental ethics, especially in women. Initial results indicate that the COES may be used as
a tool to determine the level camp PVM affects lives of camp counselors long after their camp
experiences and careers have ended. Future testing of the scale using a greater N and using
control group comparisons is warranted.
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CHAPTER I
INTRODUCTION

One hundred and fifty years ago, the American summer camp tradition began with camp
pioneers who saw the need to keep children engaged and learning throughout the summer
months. Because of the vision and efforts of early camp pioneers, by the 1900’s there were
agency camps and private camps for boys and girls, as well as camps for those with special needs
and disabilities (American Camp Association (ACA), 2011). Today, camp remains a critical part
of the education and development of the whole child, providing an experiential education for the
life skills needed to become successful, contributing adults. While the programming and
activities offered at camp may change, the essentials have remained the same for 150 years
(ACA, 2010). Former ACA President, Rodger Popkin (2009) explains summer camp best when
he says, “Camp is a human relations laboratory – where people are encouraged to invent and reinvent themselves. The process of self-invention will involve all the building blocks necessary
for a life based on self-knowledge, focused purpose, and well-defined understanding of our
personal place in the world” (p.74).
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The ACA is the largest camping organization in the United States and accredits over
2,400 camps in the United States, using over 300 different criteria to ensure safe and wellmanaged camps. The ACA lists numerous benefits that staff gain from working at summer
camps, including: significant and positive influence in the life of a child: living, playing and
working in the great outdoors; developing a network of friends and colleagues; gaining practical
experience to further one’s education; developing hands-on and relevant leadership skills;
participating in an experience that enhances personal growth; and building a resume with
communication, problem solving, critical thinking, teamwork, management and leadership skills
(ACA, 2011).
There are several different types of camps. Each camp has a unique philosophical
framework with related points of success, which are reflected in the philosophical orientation and
clearly stated in the mission and vision statements. Administrators manifest philosophy, vision,
and mission (PVM) within their organization’s operational goals through counselor recruitment
and training/orientation processes (Salzman, 1999). Philosophical orientation plays a major role
in managing and programming camps by providing direction, meaning and purpose (Meier &
Mitchell, 1993; Salzman, 1999).
Another administrative task, providing measurable outcomes of summer camp success is
an organizational issue that is constantly studied. Even though, there is a general understanding
that camps provide a multitude of positive development, there is still need for valid and reliable
scales that can measure camp success (Brandt & Arnold, 2006). This study will explore a unique
aspect of organizational camp success by investigating camp counselor alumni’s (CCA)
experiences and connection with camp philosophical orientation.

2

The Purpose of this Study
The purpose of this study is to determine if CCA’s affiliation with four classifications of
American Camping Association’s camps (Independent, Religious, Health, and Agencies/Club)
had an effect on specific constructs within identified measures of PVM and to determine if PVM
constructs are manifested in CCA’s daily lives after the camp experience. The sub-objective is
to validate the Camp Orientation and Experience Scale (COES). This study used conceptualized
measures of PVM obtained from a preliminary analysis of missions, visions, and philosophical
statements of 83 camps from across the country. Analysis identified five PVM constructs: 1)
Relationships formed, 2) Community involvement, 3) Environmental ethics, 4) Participation in
healthful recreation, and 5) Religiosity that were used as the dependent measures for the study.
Conclusions and recommendations may be useful to understand how to use PVM to be more
effective in recruitment and retention of camp counselors.
Significance of the Study
There have been very few studies that systematically examined the long-term effects of
the camp experience on counselor alumni. The lack of research is unfortunate as thousands of
camp counselors are needed to assure camp’s success (DeGraff & Glover, 2003; Salzman, 1999).
For example, in 2010, over one million children and youth attended camps nationwide. To
manage this large amount of campers, camps recruited thousands of staff members and
counselors (ACA, 2011). According to Shivers (1971), finding competent staff is a crucial task
because the counselors set the tone for the summer and can “determine whether the camping
season succeeds or fails” (p. 97).
The inspiration for this study comes from DeGraff and Glover (2003), whose research
examined the long-term effects of work at an organized camp on seasonal staff. The authors
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recommended further research be done to examine if camp affiliation differentially affects or
influences camp staff. This study will augment the work of DeGraff and Glover, providing camp
administrators with a better understanding of how their PVM may affect counselor alumni, and
possibly add guidance in how to integrate PVM during camp counselor recruitment and inservice training. Ultimately, this study may form a baseline of information that could benefit the
camp industry through the development of a useful camp orientation and experience
measurement tool.
Definition of Terms
Agency/Club Camps- Camps that are typically community-based/national youth organizations.
Camps that are sponsored by youth-serving organizations such as 4-H Clubs, Big Brother/Big
Sisters, Boys & Girls Clubs, Boy Scouts of America, Girl Scouts of USA, YMCA.
Camp Counselor Alumni (CCA) – An individual who served one or more weeks as a mentor to
campers for at least two summers, but has not worked as a counselor in the past year.
Community involvement – Participating in community activities such as voting in community
elections, volunteering, support through membership in civic organizations or service agencies,
and earned respect in the community.
Environmental Ethics – Encompassing ethics such as “Leave No Trace”, belief in the “Green”
ethic, appreciation of nature, and value protecting the environment.
Health-related Camps- Camps that operate to assist children or adults with particular illnesses or
disabilities, usually associated with: American Cancer Society, Easter Seals, American Diabetes
Association, Association for Retarded Citizens, Hospital/Health/Medical.
Independent Camps- Camps that are usually operated by a foundation that serve youth from low
resourced communities, but can also be family owned camps that have operated for many years.
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Examples of these camps include: Non-Affiliated For profit, Non-Affiliated Not-for profit,
Government or State/Federal, College or University.
Mission Statement – A brief statement describing why an organization exists.
Organismic Variables – A relatively stable characteristic of a variable, such as gender and
education level.
Philosophical Orientation –The core values of the organization; Used to form mission and vision
statements, form objectives, and define achievement of success (Salzmann, 1999). Philosophical
orientation is posited to affect camp counselor experiences. Philosophy, vision, and mission
(PVM) encompass specific constructs within the philosophical orientation such as: Relationships
formed, Community involvement, Environmental ethics, Recreational pursuits, and Religiosity.
Recreational pursuits – Involvement in structured activities that may be facilitated indoors and
outdoors (health-related, games, sports, etc.). Recreation can be active (walking, jogging, fitness
swimming), passive (checkers, bird watching, etc.) and social or indivual in nature.
Religiosity – The spirituality and/or religious beliefs that people live by; the inner connectedness
to a larger reality.
Religious Camps- Any camp that is tied to a religious organization that focuses on aspects of
religiosity through the camp experience. Camps that are affiliated with a particular denomination
such as Baptist, Methodist, Church of God, Christian Science, Evangelical, Jewish, Orthodox,
Roman Catholic, United Church of Christ.
Relationships formed – Building professional and/or personal relationship with camp personnel
(administration, campers, and fellow counselors).
Vision Statement – A statement that describes what an organization aspires to become.
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Word Cloud - A visual representation that generates the prominence of the words that appear
most in the submitted text.
Research Hypothesis
Ho1: There will be no significant differences among the camp affilitation’s PVM
relationships formed scores.
Ho2: There will be no significant difference among the camp affiliation’s PVM community
involvement scores.
Ho3: There will be no significant differences among the camp affilitation’s PVM
environmental ethics scores.
Ho4: There will be no significant differences among the camp affilitation’s PVM recreation
pursuits scores.
Ho5: There will be no significant differences among the camp affilitation’s PVM religiosity
scores.
Ho6: There will be no significant differences among the camp affilitation’s PVM scores
overall.
Ho7: There will be no significant differences between male and female CCA’s PVM scores.
Ho8: There will be no significant relationships between years worked as a camp counselor
and PVM scores.
Ho9: There will be no significant differences between the camp affilitation’s PVM scores
and the years out of the counselor position.
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Limitations
1. This study is limited to residential camps.
2. The results of this survey research design may not be generalizable to other types of
camps because subjects only represent specific camp philosophical orientations.
3. The study is limited to people with internet access.
4. This study is limited to retrospective recall and self-report.
Delimitations
1. This study is delimited to ACA defined camp types: Independent, Agency/Club,
Religious, and Health.
2. The study is delimited to people that were counselor alumni who served at least one
week for more than two summers and have been an alumni for at least one year.
3. This study is delimited by the counselor alumni database.
Assumptions
1. It is assumed that subjects responded to the survey questions based on the influence
of their camp’s philosophy, mission, and vision (PVM).
2. It is assumed that subjects understood how camps were classified for the purpose of
the study.
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CHAPTER II
REVIEW OF RELATED LITERATURE

The American camping tradition began over one hundred and fifty years ago with the
simple idea of keeping children engaged and learning throughout the summer months (ACA,
2011). Organized camping evolved considerably with multitudinous goals and objectives. For
example, today there are several types of camps, each with their own philosophical views of
operation, administration, and programming. Administrators adhere to the camp foundation
philosophies when recruiting, orientating, and training camp counselors (Salzman, 1999).
Because counselors are a major part of managing a camp (Salzman, 1999), they are often the
important interconnect between campers, camps, and the foundational philosophies of the camp
sponsors. One of the most difficult problems that confront camp administrators is the
recruitment of counselor staff members (Shivers, 1971). The search for qualified personnel can
be both time consuming and frustrating. According to Cuddihy (2004), the world of camp staff
recruitment is a competitive one. Recently, job fairs have been utilized as a great way to recruit
potential new counselors; however it is difficult for camps to be recognized by potential
counselor applicants (Cuddihy, 2004). Despite these difficulties, thousands of camp counselor
positions are filled each summer, and counselors gain valuable experience that benefits them
professionally and personally (DeGraff & Glover, 2003).
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Our society demands that institutions be accountable for performing adequately and
furnishing evidence that positive results are occurring (Meier & Mitchell, 1993). The research in
this study is designed to better understand the determinants of the success of camps, which have
focused on aspects such as campers, programming, and training (ACA, 2005). However, staff
members warrant study to determine factors related to professional and personal growth and
success. According to DeGraff and Glover (2003), “Within organized camping, thousands of
jobs are filled each summer by college students, teachers, health professionals, sports specialists,
waterfront professionals, food services directors, and many others” (p. 2). Attention to
counselors and the effect camp has on their lifestyles tends to be limited when measuring the
success of camps (Brandt & Arnold, 2006).
The value of the camp experience for counselors is useful for future jobs and life. Popkin
(2009) states that it is inevitable that counselors will learn valuable lessons during the camp
experience. For example, the lessons of insight and empathy cannot be avoided by counselors
and may have an impact for many years after their summer camp experiences. Being a camp
counselor also requires self-awareness, self-control, and self-discipline in the service of a
working community. Popkin (2009) goes on to explain, “The camp experience can help define
and refine what is necessary for success at work and in life” (p. 74). After a study was
completed by the University of Missouri Extension research team (2007), it was concluded that
camp has an important impact on the development of young people who go on to contribute
positively to the world around them. Moreover, this counselor study credited the camp
experience to confirming or changing counselor’s future career plans in a positive manner.
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Philosophy
Organizations develop a formal mission statement that describes the core values or
purpose of the organization, its goals and objectives (Salzman, 1999). Based on the camp’s
organizational philosophy, camp programs are expected to demonstrate direction, meaning and
purpose of the camp (Meier & Mitchell, 1993). Salzman (1999) states, camp administration
depend on staff members to apply the camp philosophy. In order to accomplish this, the
philosophy must be operationalized in the recruitment process and throughout staff training.
There are several organizational classifications that categorize camps into different
groups based on their Philosophy, Vision, and Mission (PVM). The PVM is like an
organization’s personality. The personality is formed based on its culture and core values
reflected in its mission and vision statements (Melewar, Karaosmanoglu, & Paterson, 2005). “A
core business philosophy is embedded in the mission and vision statements of an organization
and is disseminated in the values asserted to its employees via management communication”
(Melewar, et. al, 2005).
The ACA’s Association of Independent Camps (2011) explains that independent camps
identify themselves as success oriented camps and strive to identify emergent issues and develop
programs, services, and products to enhance camp business operations. Independent camps can
be divided into two groups: private for profit and non-profit. Independent private for profit
camps are often family owned camps that have operated for many years. Independent non-profit
camps are usually operated by a foundation and serve youth from low resourced communities in
which campers may attend on scholarship.
Religious camps are described as any camp that is tied to a religious organization that
focuses on aspects of religiosity through the camp experience. Faith-based camps want to give
10

the participants a stronger understanding and integration of the faith and connect it to the
organization (ACA, 2011).
Agency camps typically include community-based/national youth organizations (e.g.
YMCA’s or boys/girls scouts). The Boy Scouts’ philosophy is to prepare every eligible youth in
America to become a responsible, participating citizen and leader who is guided by the Scout
Oath and Law. The mission in Girl Scouting is simple: “Girl Scouting builds girls of courage,
confidence, and character, who make the world a better place.” The motivating force in Girl
Scouting is spiritual. Disadvantaged groups such as those associated with Boys and Girls Clubs
of America, have programs centered on the mission of: enabling all young people, especially
those who need it most, to reach their full potential as productive, caring, and responsible
citizens (www.bgca.org).
Health-related camps usually operate for a particular group with specific limitations like
visually impaired or perhaps for burn victims. According to the website, organizations
associated with Easter-Seals offer a variety of services to help people with disabilities to address
life’s challenges and achieve personal goals. Each organization is tailored to meet specific needs
of the particular community and clientele served (www.easterseals.com).
Camp Merrie-Woode, a private independent camp, has a philosophy built on personal
growth rather than competition. As stated on the official Merrie-Woode website, it includes a
broad array of activities and educational opportunities, encompassing culture and the arts, nature
study and conservation, athletics and outdoor adventure. The growth and development of each
individual is nurtured, not only physically and intellectually, but morally and spiritually as well.
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Camp Merrie-Woode believes that many lasting friendships are formed because the camp
focuses on personal growth rather than competition (www.merriewoode.com).
Alabama’s Special Camp for Children and Adults (Camp ASCCA) is a health-related
camp. Camp ASCCA’s mission is to help eligible individuals with disabilities and/or health
impairments achieve equality, dignity, and maximum independence. This is to be accomplished
through a safe and quality program of camping, therapeutic recreation, and education in a yearround barrier – free environment. The goal is to serve those who can derive maximum benefit
from the resident camp experience and provide a healthier, happier, longer, and more productive
life for children and adults of all abilities (www.campascca.org).
At Camp Hopewell, a religious camp, it is a belief that every child of God deserves a safe
camp experience where they can discover the wonders of God’s creation, expand their circle of
Christian friends, explore the meaning of God’s word, and build their faith in Jesus Christ. The
mission is to create for guests a special place, with services and leaders to help make such
experiences happen (www.camphopewell.com).
Girl and Boy Scout are an example of agency/club camps. The core elements of the
Girl Scout, experience are: patriotism, citizenship, and community service through local national
and global service and action as evidence by their promise and law. The promise – On my
honor: I will try: to serve God and my country, to help people at all times, And to live by the Girl
Scout Law. The Law – I will do my best to be honest and fair, friendly and helpful, considerate
and caring, courageous and strong, and responsible for what I say and do, and respect myself and
other, respect authority, use resources wisely, make the world a better place, and be a sister to
every Girl Scout (www.girlscouts.org).
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The mission Camp Yocona, is similar to that of Boy Scouts of America: to prepare young
people to make ethical and moral choices over their lifetimes by instilling in them the values of
the Scout Oath and Law. Scout Oath: On my honor I will do my best to do my duty to God and
my country and to obey the Scout Law; to help other people at all times; To keep myself
physically strong, mentally awake, and morally straight. Scout Law: A scout is trustworthy,
loyal, helpful, friendly, courteous, kind, obedient, cheerful, thrifty, brave, clean, and reverent
(www.yocona.org).
Camp Phoenix is a camp program offered by the Boys & Girls Club of Greater Memphis
(BGCM), which also represents the camp affiliation of agency/club. Camp Phoenix provides the
opportunity to experience the great outdoors face-to-face. Campers experience the great
outdoors through activities such as: Canoeing, hiking, swimming, fishing, archery, nature study,
astronomy, recycling, environmental studies, talent shows, racquetball, and crafts. BGCM
creates opportunities for children through after-school education and offers leadership and
support of youth ages 8 – 14 years. Through a variety of recreational programs, BGCM
empowers members to make productive use of their time and wise decisions of their lives:
Character & Leadership Development empowers youth to support and influence their community
by fostering fundamental integrity, meaningful relationships and a positive self-image.
Education & Career Development enables youth to leverage education and technology into
future employment opportunities. Health & life skills promote positive behavior that helps kids
nurture their own well-being, sets personal goals and develop the self-sufficiency to grow into
responsible adults. The arts encourage creative exploration and cultural awareness through
knowledge and appreciation of arts and crafts, performing arts and creative writing. Sports,
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fitness and recreation develops fitness, social skills and teamwork, while promoting the positive
use of leisure time through healthy exercise (www.campphoenix.org).
Importance of Counselors
Shivers (1971) states, “There is little question that the competency, leadership, and
character of staff will determine whether the camping season succeeds or fails” (p. 97). The
organized camp relies on trained and well-qualified staff. Indeed, camp counselors are important
agents in operationalizing PVM to action and interaction with campers.
The camp counselor job is very unique. Meier & Mitchell (1993) explains that
counselors must be “versatile and multifaceted” to work at camp. Camp staff expectations are
great, but salaries can be quite low, especially for those with no experience or special training.
However, the benefits such as “a meaningful spiritual awakening, developing deep and lasting
friendships, gaining courage to express honest opinions, learning problem solving skills,
developing lifetime hobbies or vocation goals, and enjoying simple pleasures” are those
intangible measures that potential counselors need to see (p. 30-50). Tippett (2000) explains that
portraying the professional skills learned during the camp experience can be tough. “In this day
when college students lobby for internships and field experience, the professional values of camp
counseling can take a back seat.” DeGraff and Glover (2003) forwards that position and states
that a better understanding of the overall benefits of camp to staff would help camp
administrators interpret the camp experience to potential staff during and after recruitment
process.
Important Studies
One of the first attempts to document the beneficial outcomes of organized camping was
completed by Chenery (1994), who interviewed 318 campers, staff, directors, and alumni in an
14

effort to identify benefits of the camp experience in order to justify and explain the camp
experience to investors. The outcomes described by respondents included: learning specific
activity skills, learning about oneself, learning about group living and interpersonal skills, having
fun, and gaining appreciation of nature.
DeGraff and Glover (2003) conducted a study to gain a richer understanding of how the
camp experience impacts seasonal staff, especially camp counselors, after five, ten, fifteen or
more years following the camp experience. The study’s methodology included a semi-structured
interview, which asked broad open-ended questions that focused on experiences at camp told
through stories. The results from this study were grouped into: personal impacts of the camp
experience, professional impact of the camp experiences, and reflections on camp. This study
indicated that as the respondents distanced themselves from working at camp, they continued to
remember their experiences and viewed the camp experience as having a positive impact on both
their personal and professional life. However, the sample size for this study was very small and
focused on one camp, limiting the generalizability of the information provided to other programs
or individuals. The implications of this study mentioned that further research is warranted to
examine if different types of camps impact staff differently.
The Oregon University Extension Department (2007) conducted a summer study to
assess the lasting effects of the experience on those who participated as counselors at summer 4H (Head, Heart, Hands, and Health) residential camps. Eighty three camp counselors
participated in a mail-in questionnaire, which focused on three areas of impact: personal
experiences as camp counselors, the development of skills for working effectively with children
and groups, and the development of selected life skills. The participants were asked to rate each
question on a five point Likert-type scale. The results indicated that involvement in a camp
15

counselor program does have a long-term, positive impact on the lives of the counselors. It was
reported that being a counselor contributed more to the development of self-confidence and
transferable skills, but there was little impact on a career choice of working with children.
However, the generalizability of this study is limited, as it only represents the 4-H foundation of
counselors.
A measurement scale of leisure services and leisure studies was conceptualized by
Ragheb (2002) to help define what it means to be involved in an activity or action. Objectively
measuring the degree of involvement is difficult. However, this assessment’s research found six
concepts in leisure and recreation involvement that make up the constructs of involvement:
Importance, pleasure, interest, intensity, centrality, and meaning. The definitions assigned to
each of these subcomponents are based on theoretical and conceptual definitions found in the
literature. Importance is the magnitude to which a person equates a situation or stimulus to
either salient-enduring or situation-specific goals (Bloch & Richins, 1983). Pleasure is the
expectation and realization of express rewards (Selin & Howard, 1988). Commitment is the
pledging or binding of an individual to behavioral acts that result in some degree of affective
attachment to the behavior (Buchanan, 1985). Centrality is the role assigned to a leisure activity
relative to other life interests (Selin & Howard, 1988). Intensity is the depth of engagement in
an experience, characterized by a mood of high concentration, and reflected in the level of
immersion in the designated choice (Ragheb, 1999). Meaning in leisure is the individual’s
striving and search for mental, physical, social, and spiritual realization while fulfilling the
individual’s potential (Frankl, 1962). Interest is preferences for leisure activities (Ragheb and
Beard, 1992). Statistical analyses reported after two pilot studies and a final field test indicate

16

that this assessment is valid and reliable scale. For this study, PVM was chosen to be measured
using 12 statements selected from this scale development study.
It is important that camps be accountable for performing adequately and furnishing
evidence that positive results are occurring (Meier & Mitchell, 1993). A variety of studies have
explored the long-term effects of camp counseling. However, few have utilized residential
summer camp counselors from differing camp classifications. This study attempts to measure
this overlooked population.
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CHAPTER III
METHODOLOGY
The purpose of this exploratory study was to gather information about effects of the camp
experience on camp counselor alumni and to determine if the five Philosophy, Vision, and
Mission (PVM) constructs are a valid measure of camp philosophical goals. The sub-objective is
to validate the Camp Orientation and Experiences Scale (COES). The following sections,
participants, instrumentation, procedures, and data analysis will address how these objectives
were accomplished.
This study was conducted using an online survey through Survey Monkey. Variables
measured were PVM, years worked as a camp counselor, years out of the counselor position, and
gender. The instrument developed for this research measures PVM based particularly on
suggestions from past research and from preliminary investigation of over 80 camps PVM
statements. The five constructs of the PVM scale measures include: relationships formed,
community involvement, environmental ethics, participation in healthful recreation, and
religiosity. The study was limited to those who had access to the Internet as well as had an
electronic mailing (email) address.

18

Participants
Fifteen camps were purposively chosen to participate because the desired population for
this study was very specific. There were 546 participants that started the survey, however not all
participants completed the entire survey. Participants that did not answer PVM questions were
eliminated as this was the main focus of the study. Additional participants were removed from
the study if they did not meet the parameters to be considered a Camp Counselor Alumni (CCA).
A CCA must have worked at a residential summer camp for at least two summers; and second,
not worked as a counselor for at least one year so as to establish they were alumni in order to be
included in the study. A total sample size of 213 remained for analysis. There were more
females (n=139 or 65%) that responded than their male counterparts, n=70 or 33%. There was a
wide representation of ages ranging from 20 to 66 with almost half (46%) of the respondents
indicating they were in their twenties. The participants had income levels that were also well
represented across the board with the highest percentage (19.7%) being $50,000 - $74,999.
Higher managerial or administrative management level jobs were reported by 27.8% of
participants. The population was predominantly Caucasian (96.2%).
This study was limited by the small sample size. There are a variety of recommendations
regarding the minimum sample size necessary to obtain for factor solutions. However, Comrey
and Lee (1992) generally concluded that the theoretical framework is not consistent. The
researchers further explain that sample size can be dependent on the variables and generally
suggest a sample range of 100 to 200.
Participants were recruited through a variety of methods including email, Facebook,
Linkedin, and personal contact. Emails were obtained through exploration of various camps’
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websites as well as contact with directors from specific camps who provided the email addresses
of their counselor alumni database. Facebook groups pertaining to specific camps and related
organizations (e.g., Easter Seals, Boy Scouts of America) were joined in order to post the
recruitment letter and survey link on their pages. The ACA group was joined on the professional
website, Linkedin. The recruitment letter and survey link was posted on the group’s discussion
board. Some participants were personally known and identified as CCA and contacted to
participate in this study. Each participant represents a different organizational classification.
Participants that identified with multiple affiliations were categorized into a fifth group. For this
study, purposive sampling procedures were followed by relative ease of selecting a sample of
participants that signified they represent one of the four classifications or a combination of those
affiliations.
Each participant was assigned an identification number strictly for the purposes of
classifying responses. Completed surveys were kept confidential and participants will remain
anonymous as specified in a cover letter that each subject received in addition to the
questionnaire. However, number ranges were attributed for identification from specific camp
responses so participants may acquire results after analysis.
Instrumentation
The instrument used was developed specifically for this study to measure the long-term
effects of specific constructs of PVM on CCA. This instrument is a formalized structured, online
survey that used modified questions from previous studies. A pilot test was administered to a
subgroup of park and recreation management majors at The University of Mississippi, experts
representing American Camp Association (ACA), and other professionals from related
organizations to explore the reliability and validity of the instrument.
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The five constructs of PVM measures were determined though a word cloud. A word
cloud generates the prominence of the words that appear most in the text submitted. It was used
to explore the philosophy, vision and mission statements of 83 camps across the country to
determine which components of the camp’s individual PVM occurred often and measurably.
Eighty-three PVM statements were retrieved from residential summer camp websites and put
into Survey Monkey to see which measures were consistent within each of the camp types and
viewed as the most important. For this study, the most prominent words are the measures of
PVM. Analysis identified five main objectives within PVM: 1) Relationships formed, 2)
Community involvement, 3) Environmental ethics, 4) Participation in lifetime recreation
pursuits, and 5) Religiosity. These factors were also revealed in specific examples of PVM from
the camps listed in the previous chapter.
The COES survey took approximately 15 minutes to complete. The survey is a thirtyitem measurement scale divided into the three sections. The instrument collected information on
the subject’s camp affiliation and experiences, PVM, and the demographics.
The PVM section of the survey used modified questions from the Assessment of Leisure
and Recreation Involvement (LRI; Ragheb, 2002) as well as the DeGraff and Glover (2003)
interview questions. The LRI is a validated measure of perceived involvement in leisure and
recreation. It has been shown to have good reliability scores ranging from .78 to .95. To
address the five PVM measures, analysis using involvement scores were developed using six
constructs of LRI to identify, describe, and evaluate the level of involvement: importance,
pleasure, interest, intensity, centrality, and meaning (Ragheb, 2002). Using 12 questions,
average response scores for each of the five PVM measure were calculated. For each question, a
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likert-scale ranging from 4, “Strongly Agree” to 1, “Strongly Disagree” were used to measure the
participants opinion on each of the constructs.
The first section of the survey collected information about camp affiliation, along with
other camp experiences. The CCA camp experiences inventoried: type of camp affiliation,
number of years as a counselor, number of years out of the counselor position, positions held
other than camp counselor, participation in reunions, alumni affiliation, and valued camp
relationships.
The second section of the survey explored commitment to PVM since CCA’s camp
counselor experience with regard to the five constructs. Participants showed congruence to PVM
on a 4 point likert-type scale with responses ranging from 1= Strongly Disagree to 4= Strongly
Agree. Measures of relationships included: I take pride in the camp relationships in which I have
formed; Camp relationships help me discover many things about myself. Measures of
community involvement included: Being involved in my community gives me a sense of value in
my life; Engagement in participating in community functions is worthwhile. Measures of
environmental ethics included: I like to practice environmental ethics, even when they require a
great deal of time and effort; I continue to practice environmental ethics, even when I’m busy.
Measures of participation in healthful recreation included: I expect something good to come out
of my participation in recreational activities; My favorite recreational activities are part of my
lifestyle. Measures of religiosity included: I find it easy to be interested in religious/spiritual
activities; Without engaging in my favorite religious/spiritual activities, life has no flavor.
Participants also ranked the influential aspects benefitting their personal and professional life
given the following choices: relationships, community, environmental ethics, healthful
recreation, and religiosity. Participants then indicated whether they “Strongly Disagreed” or
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“Strongly Agreed” that their counselor experiences initiated the foundation in their current
beliefs towards relationships, community, environmental ethics, healthful recreation, and
religiosity.
The final section of the survey examined basic demographic information: age, gender,
education, employment, marital status, ethnicity, residency, and income.
Procedures
Once permission was received from the University of Mississippi’s Institutional Review
Board, the cover letter and survey link were e-mailed to the 400 CCA email addresses
representing each of the camp classifications. In order to do this, e-mail addresses were
collected from seven camps’ alumni databases. Other CCA were contacted via a combination of
e-mail, Facebook, or Linkedin and invited to complete the Internet-based survey. The survey
link was also posted on ten camp-associated Facebook pages, as well as an ACA group
discussion board through the website, Linkedin. The total estimated number of counselor alumni
the survey actually reached is unknown due to the constant change in Internet site visits. The
instrument was emailed out no later than Tuesday, March 13, 2012. Deadline to complete the
survey was set for Friday, March 30, 2012. Each of the camps involved in this study were given
a customized survey link with their name included in the survey link so that specific results could
be given back to the camp.
Analysis of Data
Descriptive analysis of the data was performed using frequencies, measures of central
tendency, and cross- tabulations. The purpose of analyses was to compare the camp
classifications to the five measures of PVM scores. The results of the analysis were used to

23

answer the hypotheses and to describe the data for discussion. An alpha level of .05 was utilized
for all statistical treatments.
A one-way Analysis of Variance (ANOVA), Independent Samples t-test, and Pearson’s
correlation were calculated to either fail to reject or reject the null hypotheses of the study. All
calculations were computed using the Statistical Package for the Social Sciences (SPSS) version
19. Scale Reliability Analyses (Chronbach’s Alpha) and Factor Analysis were calculated to
determine the reliability and validity of the COES.
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CHAPTER IV
RESULTS
The purpose of the study was to establish how PVM of Camp Counselor Alumni (CCA),
differed among the camp affiliation types. The sub-objective of the study was to validate the
Camp Orientation and Experiences Scale (COES). Findings of the research have been presented
by describing the profile of the participants and by addressing the hypothesis and sub-objective
of the research.
Data was gleaned from completed surveys for participants who met the following
requirements of a CCA. Participants chose whether they had worked at residential summer
camps categorized by their ACA classifications as either: Independent, Agency/Club, Health, or
Religious. Those participants who identified with more than one of these affiliations were put
into a fifth category, multiple affiliations.
Profile of the Participants
Data representing the following demographic categories were addressed in section three
of the instrument and include sex, education, employment, professional classification, marital
status, and annual income. The results of the descriptive analysis are presented in Table 14,
Appendix A. The participants were predominantly white/Caucasian (97.2%) females (65%) ,
with an earned Bachelor Degree (48.4%), were employed at the higher managerial or
administrative level (27.8%), and worked 40 or more hours per week (59.6%), and indicating an
average household income between $50,000 - $74,999 (19.7%).
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The following camp experience background information was addressed in the first
section of the instrument: number of years worked as a camp counselor (Table 16, Appendix C),
number of years it has been since the respondent worked as a counselor, number of years as a
camper prior to becoming a counselor (Table 15, Appendix B), and information regarding
alumni relations with camp (Table 17, Appendix D). Table 1 shows the CCA’s camp
background information overall and by camp classification. The background information truly
revealed how invested these participants were in their camp experiences. Only 3.3% of the
respondents said they were not a camper before becoming a camp counselor. Over 83% of the
respondents indicated they became a counselor and kept returned as a counselor for at least 7
years. Another result that demonstrates the depth of camp culture immersion is illuminated by
the number of years worked as a CCA; 13 years. Even with this length of separation from the
counselor experience, 75% indicated that they still attend camp reunions at least once per year.
Table 1
Camp Background Categorized by Classification
Overall

Camp Classification
Independent
Religious
Camp
Camp
Mean
Mean
n=58
n=84
6.61
6.76

Multiple
Camps
Mean
n= 21
8.07

Number of years worked as a counselor

Mean
n=213
7.04

Number of years alumni

12.92

12.73

15.82

10.27

Number of years as a camper

8.48

9.29

7.05

8.50

Obtaining a representative cross section of camp classifications was necessary to answer
the research problem for this study; the largest numbers of respondents working for the Religious
and Independent camp classifications, representing 76% of the participants. A new category, not
proposed at the start of the research effort, was established when data analysis revealed that 21%
of the participants indicated they worked at two or more camps. For example, participants may
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have worked at an Independent camp one summer and a Religious camp the next. Therefore, a
new category was formed as the influences of PVM on CCA may be confounded by working at
camps with difference affiliations. The other classifications, Health and Agency/Club camps
had a combined representation of 13% and were not used in analysis for fear of presenting Type
1 Errors.
Of the 546 surveys that were started, 303 completed the survey and 213 of those met
parameters for data analyses. CCAs worked within the following camp classifications:
Independent, n= 58, (27%); Health, n= 12, (6%); Religious, n= 84, (39%); Agency/Club, n= 14,
(7%); Multiple affiliations, n= 45, (21%). The Health camp and Agency/ Club camp groups
were removed from further statistical analysis. Table 2 shows mean scores and standard
deviations for each of the PVM components based on the retained three camp classifications.

Table 2.
Mean scores of the PVM Indicators
Relationships

Overall Participants
Independent Camp
Religious Camp
Multiple Affiliations

n
213
58
83
45

Mean
3.54
2.45
3.58
3.72

SD
0.55
0.64
0.53
0.40

Environmental Ethics

Overall Participants
Independent Camp
Religious Camp
Multiple Affiliations
Overall Participants
Independent Camp
Religious Camp
Multiple Affiliations
Overall Participants
Independent Camp
Religious Camp
Multiple Affiliations
Overall Participants
Independent Camp
Religious Camp
Multiple Affiliations

213
58
83
45
213
58
83
45
213
58
83
45
213
58
83
45

3.23
2.98
3.39
3.44
3.22
3.19
3.21
3.42
3.60
3.60
3.60
3.72
3.15
3.32
3.11
3.09

0.59
0.62
0.53
0.48
0.63
0.65
0.66
0.48
0.51
0.46
0.50
0.44
0.88
0.79
0.86
0.90

Community

Recreation

Religiosity
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Hypotheses
The first six hypotheses state that there will be no significant differences among the camp
affilitations based on the five measures of PVM. The 4-point Likert-type scale collected data
through CCA’s agreement level data for each of the five PVM measures. Each PVM subscales
had 12-item measures to increase the precision of the measurment. This resulted in a possible
(expected) raw subcale score with a range of 12 to 48.
Hypothesis One:
The first hypothesis states that there would be no significant differences among the three
camp classifications’ PVM sub – scale measure: relationships formed. The null hypothesis was
tested by calculating an ANOVA to compare the relationships formed scores among the three
camp classifications: religious, independent, and multiple camp affiliations. The relationships
formed measure was based on 12 questions selected after review of the literature and used the
following measurement constructs: importance, pleasure, interest, intensity, centrality and
meaning. A 4-point Likert-type item response measured the amount of agreeableness used to
determine the mean scores. Mean scores close to 4 indicate a high level of agreement that
relationships formed during their camp counselor careers influenced their life after they became
alumni. Table 3 presents the summary of the mean scores of relationship formed. The overall
relationship score is the combination of each of the relationship variables and had a mean score
of 3.59.
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Table 3.
Camp PVM Relationships Formed Scores
Mean

SD

Valid
N

3.49

0.78

211

3.41

0.81

212

3.75

0.52

212

3.71

0.56

212

3.83

0.40

211

3.48

0.74

212

3.68

0.62

211

3.59

0.63

212

9. I like to have positive relationships, even when they require a
great deal of time and effort.

3.71

0.54

212

10. I am willing to invest my money, time, and energy to maintain
my camp relationships.

3.54

0.72

212

3.59

0.64

212

3.23

0.93

211

3.59

0.54

212

1. Maintaining camp relationships are a part of my lifestyle.
2. I continue to seek relationships with other camp personnel, even
when I’m busy.
3. I take pride in the camp relationships I have formed.
4. I find it easy to be interested in the personal /professional camp
relationships I have formed.
5. Building camp relationships is worthwhile.
6. Camp relationships serve certain goals or aims in my life.
7. Camp relationships help me to discover many things about
myself.
8. I expect something good to come out of my camp relationships.

11. My camp relationships give me a sense of value in my life.
12. Without my camp relationships, life has no flavor.
Overall Relationships Score

Notes: Possible score ranges 1-4. “Strongly Disagree” = 1 and “Strongly Agree”= 4

A one-way ANOVA was calculated to determine if there was a significant difference
among the three camp classifications’ overall relationships formed measure of PVM. The
analysis indicated a significant difference F (2, 183) = 3.04, p = 0 .05, and after performing a
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Sheffee post-hoc comparison test it was discovered that Multiple affiliation CCA had a
significantly higher (M= 3.72, SD =.04) relationships formed score than Independent CCA (M=
2.45, SD= .64).
Hypothesis Two:
The second hypothesis states that there would be no significant differences among the
three camp classifications’ PVM sub – scale measure: community involvement. The null
hypothesis was tested by calculating an ANOVA to compare the community involvement scores
among the three camp classifications: religious, independent, and multiple camp affiliations.
The community involvement measure was based on 12 questions selected after review of the
literature and used the following measurement constructs: importance, pleasure, interest,
intensity, centrality and meaning. A 4-point Likert-type item response measured the amount of
agreeableness used to determine the mean scores. Mean scores close to 4 indicate a high level of
agreement that community involvement during their camp counselor careers influenced their life
after they became alumni. Table 4 presents the summary of the mean scores of community
involvement. The overall community score is the combination of each of the community
variables and had a mean score of 3.26.
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Table 4.
Camp PVM Community Involvement Scores
Mean

SD

Valid
N

3.15

0.78

213

3.23

0.83

212

3.40

0.74

213

3.31

0.77

213

3.61

0.54

213

6. Community involvement pursuits serve certain goals or aims in my
life.
3.26

0.79

212

7. Participating in community functions helps me to discover many
things about myself.

3.26

0.81

212

8. I expect something good to come out of my participation in
community functions.

3.35

0.69

213

9. I like to participate in community functions often, even when they
require a great deal of time and effort.

3.06

0.85

212

10. For the community, I am willing to invest my money, time, and
energy.

3.31

0.68

213

11. Being involved in my community gives me a sense of value in my
life.

3.33

0.78

212

2.87

0.91

213

3.26 0.63
Notes: Possible score ranges 1-4. “Strongly Disagree” = 1 and “Strongly Agree”= 4

213

1. I continue to attend community functions of my choice, even when
I’m busy.
2. Community involvement is part of my lifestyle.
3. I take pride in being involved in my community.
4. I find it easy to be interested in community functions and events.
5. Engagement in participating in community functions is
worthwhile.

12. Without engaging in community functions, life has no flavor.
Overall Community Score
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A one-way ANOVA was calculated to determine if there was a significant difference
among the three camp classifications’ overall community involvement measure of PVM. The
analysis indicated no significant difference F (2, 184) = 2.15, p = 0 .12.
Hypothesis Three:
The third hypothesis states that there would be no significant differences among the three
camp classifications’ PVM sub – scale measure: environmental ethics. The null hypothesis was
tested by calculating an ANOVA to compare the environmental ethics scores among the three
camp classifications: religious, independent, and multiple camp affiliations. The environmental
ethics measure was based on 12 questions selected after review of the literature and used the
following measurement constructs: importance, pleasure, interest, intensity, centrality and
meaning. A 4-point Likert-type item response measured the amount of agreeableness used to
determine the mean scores. Mean scores close to 4 indicate a high level of agreement that
environmental ethics during their camp counselor careers influenced their life after they became
alumni. Table 5 presents the summary of the mean scores of environmental ethics. The overall
environmental ethics score is the combination of each of the environment variables and had a
mean score of 3.26.
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Table 5.
Camp PVM Environmental Ethics Scores
Mean

SD

Valid
N

1. I continue to practice environmental ethics, even when I’m busy.

3.33

0.70

213

2. My environmental ethics are part of my lifestyle.

3.43

0.70

212

3. I take pride in practicing environmental ethics.

3.44

0.69

213

4. I find it easy to be interested in environmental ethics.

3.37

0.71

213

5. Engagement in practicing environmental ethics is worthwhile.

3.61

0.56

213

6. Environmental ethics pursuits serve certain goals or aims in my
life.

3.22

0.79

213

7. Practicing environmental ethics helps me to discover many things
about myself.

3.13

0.86

212

8. I expect something good to come out of my conviction to
environmental ethics.

3.26

0.74

211

9. I like to practice environmental ethics, even when they require a
great deal of time and effort.

3.14

0.79

211

10. For the environment, I am willing to invest my money, time, and
energy.

3.35

0.72

212

11. Practicing environmental ethics gives me a sense of value in my
life.

3.24

0.76

213

Overall Environmental Ethics Score
3.26 0.58
Notes: Possible score ranges 1-4. “Strongly Disagree” = 1 and “Strongly Agree”= 4

213

A one-way ANOVA was calculated to determine if there was a significant difference
among the three camp classifications’ overall environmental ethics measure of PVM. The
analysis indicated a significant difference F (2, 184) = 12.17, p = 0.00, and after performing a
Sheffee post-hoc comparisons test it was discovered that CCA from Religious camps had a
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significantly higher (M= 3.39, SD = 0.52) environmental ethics score than CCA from
Independent camps (M= 2.98, SD= 0.62).
Hypothesis Four:
The forth hypothesis states that there would be no significant differences among the three
camp classifications’ PVM sub – scale measure: recreational pursuits. The null hypothesis was
tested by calculating an ANOVA to compare the recreational pursuit’s scores among the three
camp classifications: religious, independent, and multiple camp affiliations. The recreational
pursuits measure was based on 12 questions selected after review of the literature and used the
following measurement constructs: importance, pleasure, interest, intensity, centrality and
meaning. A 4-point Likert-type item response measured the amount of agreeableness used to
determine the mean scores. Mean scores close to 4 indicate a high level of agreement that
recreational pursuits during their camp counselor careers influenced their life after they became
alumni. Table 6 presents the summary of the mean scores of recreational pursuits. The overall
recreation pursuits score is the combination of each of the recreation variables and had a mean
score of 3.61.
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Table 6.
Camp PVM Recreation Pursuits Scores

1. I continue recreational activities of my choice, even when I’m
busy.

Mean
3.49

Valid
SD
N
0.73 213

2. My favorite recreational activities are part of my lifestyle.

3.67

0.63

213

3. I take pride in the recreational activities in which I engage.

3.65

0.58

213

4. I find it easy to be interested in my favorite recreational activities.

3.71

0.57

212

5. Engagement in recreational activities is worthwhile.

3.84

0.40

213

6. My recreational pursuits serve certain goals or aims in my life.

3.56

0.63

212

7. My favorite recreational activities help me to discover many
things about myself.

3.62

0.60

213

8. I expect something good to come out of my participation in
recreational activities.

3.59

0.64

212

9. I like to do my favorite recreational activities well, even when
they require a great deal of time and effort.

3.55

0.63

212

10. For my preferred recreational activities, I am willing to invest
my money, time, and energy.

3.67

0.54

213

11. My recreational activities give me a sense of value in my life.

3.60

0.65

213

12. Without engaging in my favorite recreational activities, life has
no flavor.

3.42

0.80

213

3.61

0.49

213

Overall Recreation Pursuits Score

Notes: Possible score ranges 1-4. “Strongly Disagree” = 1 and “Strongly Agree”= 4

A one-way ANOVA was calculated to determine if there was a significant difference
among the three camp classifications’ overall recreation pursuits measure of PVM. The analysis
indicated no significant difference F (2, 184) = 1.06, p = 0.35.
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Hypothesis Five:
The fifth hypothesis states that there would be no significant differences among the three
camp classifications’ PVM sub – scale measure: religiosity. The null hypothesis was tested by
calculating an ANOVA to compare the religiosity scores among the three camp classifications:
religious, independent, and multiple camp affiliations. The religiosity measure was based on 12
questions selected after review of the literature and used the following measurement constructs:
importance, pleasure, interest, intensity, centrality and meaning. A 4-point Likert-type item
response measured the amount of agreeableness used to determine the mean scores. Mean scores
close to 4 indicate a high level of agreement that religiosity during their camp counselor careers
influenced their life after they became alumni. Table 7 presents a summary of the mean scores
of religiosity. The overall religiosity score is the combination of each of the religiosity variables
and had a mean score of 3.15.
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Table 7.
Camp PVM Religiosity Scores

1. I continue religious/spiritual activities of my choice, even when
I’m busy.

Valid
Mean SD
N
2.99 0.03 211

2. My religious/spiritual activities are parts of my lifestyle.

3.13

0.98

211

3. I take pride in the religious/spiritual activities in which I engage.

3.20

0.95

211

4. I find it easy to be interested in religious/spiritual activities.

3.02

0.95

211

5. Engagement in religious/spiritual activities is worthwhile.

3.41

0.85

211

6. My religious/spiritual pursuits serve certain goals or aims in my
life.

3.23

0.95

210

7. My religious/spiritual activities help me to discover many things
about myself.

3.32

0.90

211

8. I expect something good to come out of my participation in
religious/spiritual activities.

3.28

0.91

211

9. I like to do religious/spiritual activities, even when they require a
great deal of time and effort.

2.94

1.04

211

10. For my preferred religious/spiritual activities, I am willing to invest 3.11
my money, time, and energy.

0.95

211

11. My religious/spiritual activities give me a sense of value in my life. 3.27

0.92

210

12. Without engaging in my favorite religious/spiritual activities, life
has no flavor.

2.94

0.99

211

3.15

0.87

211

Overall Religiosity Scores

Notes: Possible score ranges 1-4. “Strongly Disagree” = 1 and “Strongly Agree”= 4
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A one-way ANOVA was calculated to determine if there was a significant difference
among the three camp classifications’ overall religiosity measure of PVM. The analysis
indicated no significant difference F (2, 182) = 1.34, p = 0 .265.
Hypothesis Six:
The sixth hypothesis states that there would be no significant differences among the three
camp classifications’ PVM sub – scale measure: overall PVM. The null hypothesis was tested
by calculating an ANOVA to compare the overall PVM among the three camp classifications:
religious, independent, and multiple camp affiliations. The overall PVM measure was based on
combining the 12 questions selected after review of the literature and used the following
measurement constructs: importance, pleasure, interest, intensity, centrality and meaning. A 4point Likert-type item response measured the amount of agreeableness used to determine the
mean scores. Mean scores close to 4 indicate a high level of agreement that overall PVM during
their camp counselor careers influenced their life after they became alumni. Table 8 presents a
summary of the mean scores of overall PVM.
Table 8.
Overall Camp PVM Scores
Independent Camp Affiliation

Mean
3.31

SD
0.41

Valid N
58

Religious Camp Affiliation

3.38

0.40

84

Multiple Camp Affiliation

3.48

0.30

45

Notes: Possible score ranges 1-4. “Strongly Disagree” = 1 and “Strongly Agree”= 4

A one-way ANOVA was calculated to determine if there was a significant difference
among the three camp affiliation’ overall PVM score. The analysis indicated no significant
difference F (2, 182) = 2.56, p = 0 .08.
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Hypothesis Seven:
The seventh null hypothesis states that there will be no statistically significant differences
between male and female PVM scores. Table 9 displays the sample size, means, standard
deviations, and standard errors of the mean between males and females and the PVM measures.
Table 9.
Average Male and Female PVM Scores
Environmental Ethics

Community

Recreation

Relationships

Religiosity

Overall PVM

Sex

n

Mean

SD

Male

70

3.12

0.64

Female

139

3.33*

0.54

Male

70

Female

139

3.09
3.34*

0.66
0.60

Male

70

Female

139

3.54
3.65

0.55
0.46

Male

69

Female

139

3.39
3.68*

0.65
0.44

Male

70

Female
Male

137
70

2.96
3.24*
3.21

0.93
0.83
0.44

Female

139

3.45*

0.35

Notes: * Indicate significance p = .05

An Independent Samples t-test was conducted to determine if there were significant
differences between male and female PVM scores. The results can be found on Table 10. There
were significant differences between the female PVM scores (M= 3.45, SD= .35) and the male
PVM scores (M= 3.21, SD= .44) for all measures except recreation, p = 0 .13. Females had
significantly higher environmental ethics scores (M = 3.33, SD = .54), t (2.37), p = .02;
significantly higher community involvement scores (M = 3.34, SD = .60), t (2.82), p = .01;
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significantly higher relationships score (M = 3.68, SD = .438), t (3.38), p = .001; and
significantly higher religiosity score (M = 3.24, SD = .83), t (2.20), p = .03. However, females
were not significantly different than males (M = 3.68, SD = .44), t (1.50), p = .13 in recreational
pursuits score.
Table 10.
Results of Independent Samples t-test
t

df

Sig.

Environmental Ethics

2.37

120.01

0.02*

Community

2.82

207

0.01*

Recreation

1.53

118.52

0.13

Relationships

3.85

206

0.00*

Religiosity

2.20

205

0.03*

Overall PVM

-3.94

113.62

0.00*

Notes: * Indicate significance p = .05
Hypothesis Eight:
The eigth null hypothesis states that there will be no statistically significant relationships
between years worked as a camp counselor and PVM scores. A correlation matrix using
Pearson’s r was performed to determine if significant relationships occurred between the number
of years camp counselors worked and the sub - scale measures and overall measure of PVM.
The results from Table 11 show no statistically sigificant relationships. A break down with the
number of years worked as a camp counselor can be found in Table 16, Appendix C . The
average number of years counselors worked was 7 years.
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Table 11.
Correlation Matrix Exploring Significant Relationships between Years worked as a Camp
Counselor and PVM Measures
Years
Counselor
Years as a
Counselor.

Pearson’s r

1

Sig
n

203

Envir.

Comm.

Recr.

Relat.

Relig.

0.09

-0.00

-0.031

0.05

-0.02

0.23

0.95

0.66

0.50

0.79

203

203

203

202

202

Hypopthesis Nine:
The ninth null hypothesis states that there will be no statistically significant relationships
among the camp classifications’ PVM scores and the years out of the counselor position. A
Pearson product-moment correlation was calculated to determine if there were significant
associations between years out of camp counseling and the sub – scale and overall measure of
PVM. The results from Table 12 show statistically significant relationships between the number
of years out of the camp counselor position and the PVM. The hypothesis was further
illuminated through a scatter plot in Figure 3, Appendix N (R2= 0.07).
Table 12.
Correlation Matrix Exploring Significant Relationships between Years out of the Counselor
Position and PVM Measures
Years
Alumni
Envir.
Comm.
Recr.
Relat.
Relig.
**
Years
Pearson’s r
1 -0.06
-0.08
-0.10
-0.26
0.05
Alumni
Sig
0.39
0.27
0.15
0.00
0.45
n
202
202
202
**. Correlation is significant at the 0.01 level (2-tailed).
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202

201

201

Sub- Objective of the Study
The sub-objective of the study was to develop and validate scales that measure PVM
among different camp classifications. The following section reports the results of a principal
components analysis (PCA).
Responses to the 60-item PVM segment of the questionnaire were subjected to a PCA
using ones as prior communality estimates. A PCA was calculated for independent camps’ (n =
58), Religious camps’ (n = 84), Multiple-camps’ (n = 45) responses and overall PVM (n =213).
The principal axis method was used to extract the components and was followed by a varimax
rotation with Kaiser Normalization (orthogonal) rotation. For the combined 5-sub measure PVM
score, 7 components displayed eigenvalues greater than 1, and the results of a scree plot
suggested that only the first 5 components were meaningful. Therefore, only the first 5
components were retained for rotation. Combined, components 1 - 5 accounted for 69% of the
total variance. Questionnaire items and corresponding factor loadings are presented in Table 23,
Appendix K. In interpreting the rotated factor pattern for the combined PVM, an item was said
to load on a given component if the factor loading was .40 or greater for that component. Using
these criteria, 12 items were found to load on the first component, which was subsequently
labeled religiosity (REL) and accounted for 28% of the variance. Twelve items loaded on the
second component, which was subsequently labeled Community Involvement (CI) and
accounted for 17% of the variance. Twelve items were found to load on the third component and
were subsequently labeled camp relationships (CR), which accounted for 9% of the total
variance. Twelve items were found to load on the fourth component, which was subsequently
labeled lifelong recreation activity (LRA) and accounted for 9% of the total variance. The fifth
component loaded with 12 items, which was subsequently labeled environmental ethics (EE) and
accounted for 7% of the variance. The eigenvalue factors (Table 22, Appendix I), scree plots of
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eigenvalues (Figure 1, Appendix L) and rotated factor pattern (Table 23, Appendix K) are found
in the Appendices.
Cronbach’s Alpha test of reliability was performed on the 60 item scale measures and
revealed good overall internal consistency (α = 0.95). The five subscale measures of PVM also
revealed good internal consistency. The environmental ethics subscale consisted of 12 items (α
= 0.94), the community involvement subscale consisted of 12 items (α = 0.95), the participation
in recreational activities subscale consisted of 12 items (α = 0.95), the relationships formed
subscale consisted of 12 items (α = 0.95), and the religiosity subscale consisted of 12 items (α =
0.98).
Finally, a Hierarchal Cluster Analysis was calculated to illuminate possible groupings
occurring within the participants using the PVM dependent variables of the study. A 3 group
cluster emerged indicating age as the main characteristic separating clusters. Group one,
accounting for 25% of the total CCA average age was 38. Cluster two, accounting for 60% of
CCA average age was 28. The third cluster, accounting for 15% of the total CCA average age
was 57. The Hierarchal Cluster Analysis is presented in Figure 4, Appendix N.
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CHAPTER V
DISCUSSION AND RECOMMENDATIONS

The purpose of this study was to explore the effects of camp experiences on camp
counselor alumni and determine if the camp affiliation had an effect on the PVM. The subobjective of the study was to develop and validate a scale that will measure Camp Orientation
and Experience (COE) between camp counselor alumni and camp affiliation. Data was collected
and analyzed by ANOVA and Person Product-moment correlation to determine whether to reject
or fail to reject the null hypotheses and to discover significant differences and relationships
between dependent and independent variables. A factorial analysis (PCA) was performed to
explore and manage the data of the study and finally, a 3-cluster solution was built to give
greater insight into the PVM measures. The intent of this chapter is to present conclusions and
discussions of this data with respect to the profile of the sample, hypotheses, and sub-objectives
of the study. Recommendations for future research will conclude this chapter.
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Preliminary meta-analysis identified PVM factors that best describe camp philosophies.
The factors which emerged and were operationalized as measures of PVM for this study included
religiosity, relationships, community involvement, recreational activity, and environmental
ethics. A pilot study was performed using six experts in the field of camping. Based on their
suggestions on improving content and context of the questionnaire, validity was established.
After data collection, a Cronbach’s alpha was performed on the study data for the foregoing
measures, which are indicated to be valid (Overall PVM α =0.95, Environmental Ethics α = 0.94,
Community involvement α = 0.95, Relationships formed α = 0.95, Recreational pursuits α =
0.95, Religiosity α = 0.98) constructs of PVM.
The results of data analysis suggest that the camp experiences of Camp Counselor
Alumni (CCA), based on camp-type defined by PVM, may be manifested through their beliefs
today. Specifically, the PVM constructs relationships formed at camp and environmental ethics
appear to have the greatest influence on CCA beliefs.
Hypothesis One:
The first null hypothesis states that there will be no significant differences among the
camp affilitations’ PVM relationships formed scores. The 12-item relationship PVM scale
measure, based on a 4-point Likert-type item response (4 indicating a high degree), range of
means between 3.23 and 3.83, indicating participants agreed or strongly agreed with the
statements. The statement “Building camp relationships is worthwhile” had the highest mean
score, representing the “interest” construct of the Assessment of Leisure and Recreation
Involvement (LRI) measurement scale. The statement “Without my camp relationships, life has
no flavor” had the lowest mean score, representing the “meaning” construct of the LRI
measurement scale. It is important to note that, “life has no flavor” statements were the lowest
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mean scores throughout the 5 PVM measures, suggesting this statement may need to be reviewed
and further defined because the wording may not be adequately understood or the concept not
easily grasped.
The hypothesis was tested for significant differences among the camp classifications
using an analysis of variance. The one-way ANOVA results indicated that the effect of camp
relationships formed was significantly different, F (2, 183) = 3.04, p = 0 .05; thus Ho1 hypothesis
can be rejected. The importance of relationships between staff members commonly emerges in
camp experiences research (Bialeschki, Henderson, and Dahowski, 1998). Several staff
commented on their friendships made at camp being the biggest impact of their current lives.
When reviewing the open-ended relationships question, one CCA said, “My camp friends have
had the biggest impact on my life. My counselors served as role models and I am still in touch
with several today. My closest relationships have stemmed from the camp that I worked at for
nine summers.” A post hoc analysis was used to determine where the specific significant
differences were, and found them to lie between the Independent camp classification and
Multiple camp affiliations. The post hoc mean differences (.26) results indicated that Multiple
camp affiliations had a significantly higher value of relationships formed. This result may have
occurred because working at multiple camps, by nature, allows CCA to interact with a greater
number of CCA, campers, and administrators. CCA that worked at multiple camp affiliations
have worked in camps with different PVM and therefore have greater depth and breadth of
experiences. Multiple camp affiliations are not a typology used by the ACA. This forced
grouping was made when it was discovered that the CCA had worked at more than one camp
affiliation; therefore, confounding the general purpose of the study. However, this group may
have manifest unique attributes to be considered a separate camp affiliation and were included in
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the data analysis for this study. Based upon closer investigation, the obvious influences on CCA
from multiple affiliations are that they have been alumni longer and have been exposed to
multiple camp PVM. The higher mean difference score for Multiple camp affiliations can also
be attributed to CCA having greater value of relationships on a more diverse scale: whereas CCA
from Independent and Religious camps may have a more restricted range of experiences with
different types of relationships.
Hypothesis Two:
The second null hypothesis states that there will be no significant differences among the
camp classifications’ PVM community involvement scores. The 12-item relationship PVM scale
measure, based on a 4-point Likert-type item response (4 indicating a high degree) range of
means was between 2.87 and 3.61, indicating participants agreed or strongly agreed with the
questions. The statement, “Engagement in participating in community functions is worthwhile”
had the highest mean score, representing the “interest” construct of the LRI scale. The statement,
“Without engaging in community functions, life has no flavor” had the lowest mean score,
representing the “meaning” construct of the LRI scale.
The hypothesis was tested for significant differences among the camp classifications
using an analysis of variance. The one-way ANOVA results indicated that there was no
significant difference between the three camp classifications’ community involvement, F (2,
184) = 2.15, p = 0.12; thus the researcher fails to reject the Ho2. However, the overall mean
scores were high, indicating that community involvement is manifested through the camp
experience regardless of affiliation type. The community involvement PVM scores indicate that
community involvement was an important influence from the camp experience, and that the
creeds in many camps are focused on community involvement. Similar findings are suggested by
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Schweinhart (2002) in the statement “living in a camp community helps prepare youth to be
positive contributors to their communities” (p. 30).
Hypothesis Three:
The third null hypothesis states that there will be no significant differences among the
camp affilitations’ PVM environmental ethics scores. The 12-item relationship PVM scale
measure, based on a 4-point Likert-type item response (4 indicating a high degree) range of
means was between 3.13 and 3.61, indicating participants agreed or strongly agreed with the
statements. The statement, “Engagement in practicing environmental ethics is worthwhile” had
the highest mean score, representing the “interest” construct of the LRI scale. The statement,
“Practicing environmental ethics helps me to discover many things about myself” had the lowest
mean score, representing the “intensity” construct of the LRI scale.
The hypothesis was tested for significant differences among the camp classifications
using an analysis of variance. The one-way ANOVA results indicated that there was a
significant difference among the three camp classifications’ PVM measure of environmental
ethics, F (2,184) = 12.168, p = 0.00; thus the Ho3 can be rejected. The importance of
environmental ethics can be attributed to the camp environment being primarily staged in the
outdoors. Another possible explanation could be the abundance of the words outdoors, nature,
environment, or natural world meaning seen in PVM statements across camp classifications.
Further, the new consensus on climate change occurring with accusations that human activity
negatively contribute to this issue may have generated concern in these CCA, thus increasing
their value on environmental ethics today. Parry suggests ten reasons why people bond with
nature such as through our senses, finding peace, solitude, and consolation, curiosity, taking
responsibility and ownership because it is our habitat, and inspiration (2009).
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A post hoc analysis was used to determine where the significant differences were, and
found them to lie between the Independent camp classifications, Multiple camp affiliations, and
Religious camp classifications. The post hoc mean differences (.41) results indicated that CCA
from Religious camp classifications had a significantly higher value of environmental ethics than
CCA from Independent camp classifications. The higher mean difference score for CCA from
Religious camp classifications may be attributed to having a greater value of environmental
ethics because of programming that includes activities like vespers and worship services that
connect the environment with God. The camps chosen from this study were principally from the
South and represented Judeo Christian religious beliefs, which were manifested through their
PVM; therefore the main effect may be God. The CCA from Multiple camp affiliations also had
a significantly higher mean difference score (.46), indicating they value environmental ethics
more than Independent camp affiliation’s CCA. Some possible explanations for the higher mean
difference score may include: manifesting a greater value of environmental ethics through a
more diverse spectrum of experiences in teaching or leading environmental ethics practices and
more exposure to various environmental values from working for more than one camp affiliation.
CCA from Independent camp classifications value environmental ethics, but may not identify it
as more important than other aspects of the camp experience.
Hypothesis Four:
The forth null hypothesis states that there will be no significant differences among the
camp affilitations’ PVM recreation pursuits scores. The 12-item relationship PVM scale
measure, based on a 4-point Likert-type item response (4 indicating a high degree) range of
means was between 3.42 and 3.84, indicating participants agreed or strongly agreed with the
statements. The statement, “Engagement in recreational activities is worthwhile” had the highest
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mean score, representing the “interest” construct of the LRI scale. The statement, “Without
engaging in my favorite recreational activities, life has no flavor” had the lowest mean score,
representing the “meaning” construct of the LRI scale.
The hypothesis was tested for significant differences among the camp classifications
using an analysis of variance. The one-way ANOVA results indicated that there was no
significant difference among the three camp classifications’ PVM recreational pursuits,
F (2, 184) = 1.06, p = 0.35; thus the researcher fails to reject the Ho4. However, the overall
mean scores were high; indicating that recreational pursuits are manifested through the camp
experience regardless of affiliation type. The recreational pursuits PVM scores indicate that
lifetime recreational pursuits was an important influence from the camp experience. When
reviewing the means and standard deviations, the CCA from the Religious camp classifications
and Independent camp classifications had very similar values of recreational pursuits, given that
their mean differences were less than .01. The value of lifetime recreation in camps is further
delineated in the literature that camps play a pivotal role in combating public health issues
through the provision of quality athletic programs (Subramaniam, 2005). Subramaniam states
“Camp programs will provide individuals with the knowledge, skills, and attitudes to be
physically active individuals long after they leave camp.”
Hypothesis Five:
The fifth null hypothesis states that there will be no significant differences among the
camp affilitations’ PVM religiosity scores. The 12-item relationship PVM scale measure, based
on a 4-point Likert-type item response (4 indicating a high degree) range of means was between
2.93 and 3.41, indicating participants agreed or strongly agreed with the statements. The
statement, “Engagement in religious/spiritual activities is worthwhile” had the highest mean
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score, representing the “interest” construct of the LRI scale. The statement, “Without engaging
in my favorite religious/spiritual activities, life has no flavor” had the lowest mean score,
representing the “meaning” construct of the LRI scale.
The hypothesis was tested for significant differences among the camp classifications
using an analysis of variance. The one-way ANOVA results indicated that there was no
significant differences among camp classifications’ PVM religiosity, F (2,182) = 1.34, p = 0 .27;
thus the researcher fails to reject the Ho5. However, the overall mean scores were high;
indicating that religiosity is manifested through the camp experience regardless of affiliation
type. The literature suggests that camp and spirituality are closely connected. Ferguson says, “
Being spiritual is woven into our human nature.” Further analysis on this construct of PVM was
examined through cluster analysis seen in Figure 4, Appendix N. The results from the cluster
analysis suggest that religiosity PVM scores were more valued at an older age—meaning as the
counselors were alumni longer they manifested the religiosity construct of PVM more. Results
from this analysis suggest that religiosity was manifested from the camp experience, but it may
have taken a little longer for the CCA to realize the importance. The ACA Development
Outcomes Study reports spirituality as one of the constructs that was suggested to have a
statistically significant increase in spirituality from pre-camp to post camp” (Directions, p.15).
Hypothesis Six:
The sixth null hypothesis states that there will be no significant differences among the
camp affilitations’ PVM scores overall. The 60-item overall PVM scale measure, based on a
4-point Likert-type item response (4 indicating a high degree) range of means was between 3.31
and 3.47, indicating participants agreed or strongly agreed with the statements. CCA from
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Multiple camp affiliations had the highest overall PVM score, followed by CCA from Religious
camps, and then CCA from Independent camps.
The hypothesis was tested for significant differences among the camp classifications
using an analysis of variance. The one-way ANOVA results indicated that there was no
significant differences among three camp classifications’ overall PVM scores, F (2, 182) = 2.56,
p = 0.08; thus the researcher failed to reject the Ho6. A possible reason for this result may be due
to the lack of influence of respondents from the two excluded camp classifications: Agency/Club
and Health camps. It is possible that camps affiliated with Agency/Club, such as the boy and girl
scouts, would have a higher overall PVM score. It is worth noting that the overall mean scores
were high; indicating that PVM is manifested through the camp experience, regardless of
affiliation type. The overall PVM scores indicate that the 5 PVM scores were an important
influence from the camp experience.
Hypothesis Seven:
The seventh null hypothesis states that there will be no significant differences between
male and female PVM scores. The hypothesis was tested for significant differences between
genders based on PVM measures using an Independent Samples t-test. In examining if males
and females differed on the mean scores of the specific measures of camp PVM, significant
differences were found between women and men on four of the five PVM constructs. These
differences include women scoring higher on relationships, community involvement,
environmental ethics, and religiosity. Equal variances were not assumed for each of the
variables. Overall women may have been affected by their camp’s PVM more than their male
counterparts; thus the Ho7 can be rejected. One possible explanation of the significant
differences could be a result of the disproportional number of females that participated in this
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study. However, the ratio of women to men participants is representative of the ratio of women
to men counselors. Another possible explanation may attest to the roles of the camp counselor
position being traditionally more gender specific—giving women more opportunity to manifest
the PVM. Overall, both men and women strongly agreed with camp affiliation PVM. However,
women may have been exposed more to the PVM and further able to manifest the PVM more so
than men. Camp administration look for certain qualifications when hiring staff for specific
positions. For example, women are more likely to lead camp activity programs like horseback
riding, arts and crafts, and gymnastics; while men are more likely to be hired as waterfront
director or out-of-camp trip coordinator activities, which require more manual labor. Further
research is recommended, specifically looking at gender differences in camp experiences.
Hypothesis Eight:
The eigth null hypothesis states that there will be no significant relationships between
years worked as a camp counselor and PVM scores using a Pearson’s Correlation. The results
reported in Chapter IV indicated the number of years worked as a counselor had no significant
relationships to the PVM scores; thus the researcher failed to reject the Ho8. This result was
suprising based on the premise that the more years worked as a counselor the higher the CCA’s
PVM score. To further explain the results refer to Figure 4, Appendix N. The cluster analysis
results show natural age groupings and their relationships with each other within the PVM
measures. These results indicated that as years worked increases, religiosity scores may go up.
This potential increase could be attributed to religiosity being a mature matter, which requires a
serious devotion that may be more difficult to adhere to for younger adults with other pressing
matters like family, work, and friends.
Hypopthesis Nine:
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The ninth null hypothesis states that there will be no significant relationships between the
camp affilitations’ PVM scores and the years out of the counselor position. The hypothesis was
tested for significant relationships between the number of years out of the counselor position and
the PVM measures using a Pearson’s Correlation. The number of years out of the camp
counselor position was significantly related (p < 0.05) with the relationships construct of the
PVM measures; thus the Ho9 can be rejected. There were no other relationships found among
PVM constructs. The negative correlation indicates an inverse relationship between the number
of years out of the camp counselor postion and the relationships formed measure of PVM; thus
as the number of years of being a CCA increases, the number of the relationships formed at camp
decreases. This effect could be a natural growth process of individuals. CCA may consider it
easier to maintain friendships with the people within a close proximity of where they live.
Another possible explanation could be attrition. As we age, we lose contacts with friends made
from natural processes such as moving or even death. Also, the year alumni dispersion in the
study is skewed. Further results indicated that 50% of CCA have been alumni at least 1 year and
up to 6 years. Conversly, the other 50% range from 7 years alumni to over 31 years alumni.
This result was not unexpected. The break down of number of years counselors are alumni can
be found in Chapter IV, Table 2. The average number of years alumni is 13 years.
Based on the results of Ho8 and Ho9, there were no significant correlations noted except
for relationships formed and the years alumni. To further explain the results, refer to the cluster
analysis in Figure 4, Appendix N. The PVM mean scores were high, meaning PVM is being
retained. Initial results indicated that as a person gets older, the number of years alumni
increases, and the number of years worked increases the PVM scores go down. However, the
results suggest there is no predicting PVM variable with the number of years alumni or number
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of years worked as a counselor. A possible reason for the negative relationship could be that the
experiences from camp are hard to quantify. It is a common assumption in research that
“experiences” are perishable, non-transferable, and subject to immediate decline, thus
experiences at camp and the memories of any PVM points learned decreased as the years go on.
This may explain why younger CCA scores do not differ; they are still processing the memories.
Religiosity is manifested more in the older the CCA. However, this may be more related to the
CCA living primarily in the South, which is often refered to as the Bible Belt.
Sub-objective
The aim for this study was to identify and validate scale measures of PVM. The resulting
COES is a 60-item, self-report questionnaire that can be used to assess CCA’s PVM
manifestation. A higher score on each subscale represents a higher manifestation of PVM from
camp classifications. The COES is user friendly and requires a small amount of time and
instruction to complete. Furthermore, pilot testing suggested that COES is a valid, valuable, and
feasible instument to use.
Review of camp PVM from across the country identified five general domains that
describe the objective camp experiences. In this study, these five PVM domains became the
factors. Each factor definition was based on the combination of items that loaded on that factor.
For example, relationships formed is defined by items that focus on importance, centrality,
interest, meaning, pleasure, and intensity of camp relationships. It is possible that they are
equally important in CCA’s perception of camp experiences. However, it is probable that the
final items loading on each factor included the central domains that a CCA uses to formulate
their perception of camp experiences. Although the purpose of this study was to develop an
instument, these findings are of theoretical interest.
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The 5-factor model discovered in the PCA factor analysis suggests that clear delineation
was observed between each of the 12-items focusing on each factor. These results were expected
given the measurment tool used was a modified version of a previously suggested valid and
reliable scale. This provides additional evidence to the strength of the structure.
Limitations
Limitations may have affect this study. First, analysis of the sample shows an over
representation of the Caucasain ethicitiy. Individuals in the other ethnicity groups were more
difficult to reach when recruiting camps to participate in the study. The camps represented in
this study had predominantly Caucasian CCA. This response bias is standard with what is found
in the typical questionnaire research. Another limitation involves the sampling methods and
strict parameters, which limited the number of participants. However, these parameters were
vital to this study. This study is also limited to the understanding of the scale questions. The
scale questions that mention “life has no flavor” may have been unclear, and skewed the
responses.
Conclusions
The perceived camp experience is a central constuct in camp research. Preliminary
analysis of this study was used to identify PVM factors that best describes camp philosophies.
The factors chosen inspired the creation and validation of a reliable measurement tool to better
understand the CCA’s manifestation of PVM through these constructs. Based on the findings of
this study, CCA viewed the five constructs of the camp experience as influencing in their beliefs
today. Specifically, the constructs focusing on the relationships formed at camp and
environmental ethics are the most meaningful to CCA’s current lives. In examining if males and
females differed in the values they placed on the specific constructs of camp PVM in their daily
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lives, significant differences were found between women and men on four constructs, with
women placing greater importance on relationships, community involvement, environmental
ethics, and religiosity. This study’s results also indicated that as the number of years out of the
camp counselor position increases, the value of relationships formed at camp tend to decrease.
Recommendations
Based on the conclusions of this study, camp directors and administration could use the
COES measurement tool to gain a better understanding of how staff manifest camp PVM.
Clearly defining which aspects of the camp philosophy are most important could increase the
likelihood of counselors manifesting beliefs for a lifetime. These five constructs can be seen as
positive attributes of life, meaning the camp counselor career experiences could positively
contribute to developing productive, contributing adults as suggested in the camp literature. The
results for this study suggested that as the counselor are alumni longer, their camp relationships
decrease. In order to address this negative relationship, camps could focus more on alumni
relations and increase the value of camp reunions.
Further research is recommended to contribute to the knowledge base. The ACA has
now defined new groups of camp-types. Using those new groups in future studies would be
more useful to apply significant findings to this population. It is also recommended that a larger
and more representative sample size be obtained for future research. Obtaining at least 50
participants to represent each the camp affiliation is suggested for future research. A control
group may be an important component for this research. This study did not use a control group
for comparison. Additional research using a control group is recommended. It would be
interesting to first, compare non – CCA to CCA; second, to compare campers that never became
CCA to those that became CCA; and third, to compare camp administration who has never been
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a counselor to those who are CCA. Further research is also warranted to explore male and
female perceived camp experiences. This study only analyzed this factor on a small spectrum.
Further analysis is recommended for this group.
The COES instrument is suggested to be valid and reliable, however it must be used in
future studies to further verify its validity. The perceived camp experience is a central constuct
in camp research, but these domains are still in the preliminary investigation stage. More
research is needed to understand the nature of the perceived camp experience using these
constructs. It is recommended for further validation, that COES add or manipulate a statement
within the 60-item scale using a reverse score measure. It is further recommended that the scale
questions involving “life has no flavor” be taken out or changed, as this question had the lowest
mean score throughout all the PVM constructs.
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Table 13
Overall Participants Demographics
n

N%

70
139
4

33%
65%
2%

49
49
31
22
13
9
11
13
12
3
1

23%
23%
14.6%
10.3%
6.1%
4.2%
4.7%
6.1%
5.6%
1.4%
1%

22
31
29
42
19
33
10
7
17
3

10.3%
14.6%
13.6%
19.7%
8.9%
15.5%
4.7%
3.3%
8.0%
1.3%

Sex
Male
Female
Missing
Age
(Mean age 35)
Under 25
25-29
30-34
35-39
40-44
45-49
50-54
55-59
60-64
65 or over
Missing
Annual Income
Under $20,000
$20,000-$34,999
$35,000-$49,999
$50,000-$74,999
$75,000-$99,999
$100,000-$14,999
$150,000-$199,999
$200,000-$249,999
$250,000 or over
Missing
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Table 14
Demographics Categorized by Camp Classification
Camp Classification
Independent Camp Religious Camp

n
Sex

Education

Employment

N%

n

N%

Multiple
Affiliations
n

N%

Male

23

39.7%

25

30.9%

12

26.7%

Female

35

60.3%

56

69.1%

33

73.3%

High school degree or
equivalent (e.g., GED)

1

1.7%

5

6.0%

1

2.2%

Some college but no degree

3

5.2%

8

9.5%

3

6.7%

Associate degree

0

.0%

7

8.3%

1

2.2%

Bachelor degree

34

58.6%

30

35.7%

22

48.9%

Masters degree

10

17.2%

25

29.8%

16

35.6%

Doctorate degree (PhD)

1

1.7%

3

3.6%

1

2.2%

Professional degree (e.g.,
MD, JD, EdD, DVM)

9

15.5%

6

7.1%

1

2.2%

Employed, working 1-39
hours per week

8

13.8%

13

15.5%

6

13.3%

Employed, working 40 or
more hours per week

33

56.9%

47

56.0%

29

64.4%

Not employed, looking for
work

1

1.7%

2

2.4%

1

2.2%

15

25.9%

15

17.9%

8

17.8%

Not employed, NOT
looking for work

0

.0%

3

3.6%

0

.0%

Retired

0

.0%

4

4.8%

1

2.2%

Student
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Disabled, not able to work
Professional
Classification

Marital Status

Race/ethnicity

Household Income

1

1.7%

0

.0%

0

.0%

Higher managerial,
administrative or
professional

22

40.0%

20

24.1%

13

28.9%

Intermediate managerial,
administrative or
professional

10

18.2%

24

28.9%

13

28.9%

Supervisory or clerical,
junior managerial,
administrative o

11

19

22.9%

12

26.7%

Skilled manual workers

3

5.5%

3

3.6%

3

6.7%

Semi and unskilled manual
workers

0

.0%

2

2.4%

0

.0%

Currently unemployed

9

16.4%

11

13.3%

3

6.7%

Retired

0

.0%

4

4.8%

1

2.2%

Single

25

43.9%

32

38.1%

19

42.2%

Engaged

1

1.8%

6

7.1%

2

4.4%

Partner

1

1.8%

6

7.1%

2

4.4%

Married

28

49.1%

36

42.9%

21

46.7%

Widowed

0

.0%

2

2.4%

0

.0%

Separated

0

.0%

0

.0%

0

.0%

Divorced

2

3.5%

2

2.4%

1

2.2%

58

100.0%

82

98.8%

41

93.2%

Asian

0

.0%

0

.0%

1

2.3%

Multi-racial

0

.0%

1

1.2%

2

4.5%

Less than $20,000

6

10.3%

5

6.1%

4

9.1%

$20,000 to $34,999

7

12.1%

10

12.2%

12

27.3%

White/Caucasian

69

20.0%

$35,000 to $49,999

4

6.9%

14

17.1%

5

11.4%

$50,000 to $74,999

6

10.3%

19

23.2%

9

20.5%

$75,000 to $99,999

4

6.9%

7

8.5%

8

18.2%

$100,000 to $149,999

12

20.7%

15

18.3%

3

6.8%

$150,000 to $199,999

5

8.6%

4

4.9%

1

2.3%

$200,000 to $249,999

4

6.9%

2

2.4%

1

2.3%

10

17.2%

6

7.3%

1

2.3%

$250,000 or more
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Table 15
Overall CCA Number of Years as a Camper Prior to Becoming a Camp Counselor
Frequency

Percent

Valid Percent

Cumulative
Percent

Less than a year

7

3.3%

3.7%

3.7%

1

8

3.8%

4.2%

7.9%

2

15

7.0%

7.9%

15.8%

3

16

7.5%

8.4%

24.2%

4

23

10.8%

12.1%

36.3%

5

25

11.7%

13.2%

49.5%

6

21

9.9%

11.1%

60.5%

7

23

10.8%

12.1%

72.6%

8

18

8.5%

9.5%

82.1%

9

9

4.2%

4.7%

86.8%

10

12

5.6%

6.3%

93.2%

11

1

0.5%

0.5%

93.7%

12

3

1.4%

1.6%

95.3%

13

2

0.9%

1.1%

96.3%

N/A

7

3.3%

3.7%

100%

Total

190

89.2%

100%

Missing

23

10.8%
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Table 16
Overall CCA Number of years worked as a Camp Counselor
Years
Frequency
Percent
Valid Percent
2

44

20.7%

21.7%

21.7%

3

34

16.0%

16.7%

38.4%

4

28

13.1%

13.8%

52.2%

5

29

13.6%

14.3%

66.5%

6

24

11.3%

11.8%

78.3%

7

10

4.7%

4.9%

83.3%

8

9

4.2%

4.4%

87.7%

9

3

1.4%

1.5%

89.2%

10

11

5.2%

5.4%

94.6%

11

3

1.4%

1.5%

96.1%

12

1

0.5%

0.5%

96.6%

13

2

0.9%

1.0%

97.5%

15

3

1.4%

1.5%

99%

1

0.5%

0.5%

99.5%

1

0.5%

0.5%

100%

203

95.3%

100%

10

4.7%

16
21
Total
Missing

Cumulative Percent

74

Appendix D

75

Table 17
Overall CCA Attendance to Camp Reunions
Frequency

Percent

Valid Percent

Cumulative
Percent

Never

52

24.4%

25.6%

25.6%

Once per year

80

37.6%

39.4%

65%

Once every other year

22

10.3%

10.8%

75.9%

Once every 3-5 years

34

16%

16.7%

92.6%

Once every 6-10 years

15

7%

7.4%

100%

Total

203

95.3%

100%

Missing

10

4.7%
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Table 18
Overall CCA Current job classification
Frequency

Percent

Valid Percent

Cumulative
Percent

Higher managerial,
administrative or professional

58

27.2%

27.8%

27.8%

Intermediate managerial,
administrative or professional

53

24.9%

25.4%

53.1%

Supervisory or clerical, junior
managerial, administrative o

53

24.9%

25.4%

78.5%

Skilled manual workers

10

4.7%

4.8%

83.3%

Semi and unskilled manual
workers

3

1.4%

1.4%

84.7%

Currently unemployed

24

11.3%

11.5%

96.2%

Retired

8

3.8%

3.8%

100%

209

98.1%

100%

Total
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Table 19
Overall CCA Race/ethnicity
Frequency

Percent

Valid Percent

Cumulative Percent

205

96.2%

97.2%

97.2%

American Indian or Alaskan
Native

2

0.9%

0.9%

98.1%

Asian

1

0.5%

0.5%

98.6%

Multi-racial

3

1.4%

1.4%

100%

Total

211

99.1%

100%

Missing

2

.9%

White/Caucasian
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Table 20
Overall CCA States Represented
Frequency

Percent

Cumulative Percent

Alabama

49

23%

23.6%

Alaska

1

0.5%

24%

Arkansas

1

0.5%

24.5%

California

8

3.8%

28.4%

Colorado

5

2.3%

30.8%

Connecticut

1

0.5%

31.3%

District of Columbia (DC)

2

0.9%

32.2%

Florida

6

2.8%

35.1%

Georgia

12

5.6%

40.9%

Illinois

28

13.1%

54.3%

Indiana

6

2.8%

57.2%

Iowa

2

0.9%

58.2%

Kentucky

3

1.4%

59.6%

Louisiana

5

2.3%

62%

Massachusetts

3

1.4%

63.5%

Minnesota

1

0.5%

63.9%

Mississippi

11

5.2%

69.2%

Missouri

5

2.3%

71.6%

Nevada

1

0.5%

72.1%

New Hampshire

2

0.9%

73.1%

New York

3

1.4%

74.5%
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Table 20
Overall CCA States Represented
Frequency

Percent

Cumulative Percent

Alabama

49

23%

23.6%

Alaska

1

0.5%

24%

Arkansas

1

0.5%

24.5%

North Carolina

10

4.7%

79.3%

Ohio

2

0.9%

80.3%

Oregon

3

1.4%

81.7%

Pennsylvania

3

1.4%

83.2%

South Carolina

2

0.9%

84.1%

Tennessee

18

8.5%

92.8%

Texas

5

2.3%

95.2%

Utah

1

0.5%

95.7%

Virginia

5

2.3%

98.1%

Washington

1

0.5%

98.6%

Wisconsin

3

1.4%

100%

Missing

5

2.3%
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Table 21
Overall CCA Education
Frequency

Percent

Valid Percent

Cumulative
Percent

High school degree (GED)

7

3.3%

3.3%

3.3%

Some college but no degree

17

8%

8%

11.3%

Associate degree

8

3.8%

3.8%

15%

Bachelor degree

103

48.4%

48.4%

63.4%

Masters degree

55

25.8%

25.8%

89.2%

Doctorate degree (PhD)

5

2.3%

2.3%

91.5%

Professional degree (e.g., MD,
JD, EdD, DVM)

18

8.5%

8.5%

100%
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Table 22
Factor Analysis (PCA) Total Variance Explained
Extraction Sums of Squared
Initial Eigenvalues
Loadings

Rotation Sums of Squared
Loadings

% of Cumulative
% of
Cumulative
% of
Cumulative
Domains Total Variance
%
Total Variance
%
Total Variance
%
REL

16.7

27.82%

27.82%

16.69

27.82%

27.82%

10.17

16.95%

16.95%

CI

9.96

16.60%

44.42%

9.96

16.60%

44.42%

8.20

13.66%

30.61%

CR

5.61

9.36%

53.78%

5.61

9.36%

53.78%

8.06

13.44%

44.05%

LRA

5.38

8.96%

62.74%

5.38

8.96%

62.74%

7.86

13.11%

57.15%

EE

4.21

7.02%

69.75%

4.21

7.02%

69.75%

7.44

12.40%

69.55%

Notes: Extraction Method: Principal Component Analysis.
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Figure 1.
Scree Plot of Factor Analysis (PCA)
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Table 23
Factor Analysis (PCA) Rotated Component Matrixa
Component
5 Domains

1

2

Religiosity
My religious/spiritual activities are parts of my lifestyle.

.931

For my preferred religious/spiritual activities, I am willing to invest my
money, time, and energy.

.923

My religious/spiritual pursuits serve certain goals or aims in my life.

.922

My religious/spiritual activities give me a sense of value in my life.

.914

My religious/spiritual activities help me to discover many things about
myself.

.913

I find it easy to be interested in religious/spiritual activities.

.911

I continue religious/spiritual activities of my choice, even when I’m
busy.

.903

I take pride in the religious/spiritual activities in which I engage.

.899

Engagement in religious/spiritual activities is worthwhile.

.896

Without engaging in my favorite religious/spiritual activities, life has
no flavor.

.883

I like to do religious/spiritual activities, even when they require a great
deal of time and effort.

.860

I expect something good to come out of my participation in
religious/spiritual activities.

.852

Community Involvement
I take pride in being involved in my community.

.850

Community involvement pursuits serve certain goals or aims in my
life.

.847

91

3

4

5

I like to participate in community functions often, even when they
require a great deal of time and effort.

.838

Community involvement is part of my lifestyle.

.828

For the community, I am willing to invest my money, time, and energy.

.822

I continue to attend community functions of my choice, even when I’m
busy.

.809

I find it easy to be interested in community functions and events.

.799

Participating in community functions helps me to discover many things
about myself.

.776

Being involved in my community gives me a sense of value in my life.

.774

Engagement in participating in community functions is worthwhile.

.719

Without engaging in community functions, life has no flavor.

.708

I expect something good to come out of my participation in community
functions.

.698

Relationships Formed
My camp relationships give me a sense of value in my life.

.858

I find it easy to be interested in the personal /professional camp
relationships I have formed.

.848

Maintaining camp relationships are a part of my lifestyle.

.843

I am willing to invest my money, time, and energy to maintain my
camp relationships.

.811

I take pride in the camp relationships I have formed.

.805

I like to have positive relationships, even when they require a great
deal of time and effort.

.804

I continue to seek relationships with other camp personnel, even when
I’m busy.

.794

I expect something good to come out of my camp relationships.

.789

92

Camp relationships help me to discover many things about myself.

.780

Camp relationships serve certain goals or aims in my life.

.775

Building camp relationships is worthwhile.

.677

Without my camp relationships, life has no flavor.

.661

Recreational Pursuits
For my preferred recreational activities, I am willing to invest my
money, time, and energy.

.836

My recreational activities give me a sense of value in my life.

.808

I take pride in the recreational activities in which I engage.

.792

I like to do my favorite recreational activities well, even when they
require a great deal of time and effort.

.785

My favorite recreational activities are part of my lifestyle

.782

I find it easy to be interested in my favorite recreational activities.

.780

I continue recreational activities of my choice, even when I’m busy.

.760

My recreational pursuits serve certain goals or aims in my life.

.757

Without engaging in my favorite recreational activities, life has no
flavor.

.753

My favorite recreational activities help me to discover many things
about myself.

.720

Engagement in recreational activities is worthwhile.

.710

I expect something good to come out of my participation in
recreational activities.

.687

Environmental Ethics
I take pride in practicing environmental ethics.

.877

My environmental ethics are part of my lifestyle.

.811

I find it easy to be interested in environmental ethics.

.809

93

Environmental ethics pursuits serve certain goals or aims in my life.

.794

I like to practice environmental ethics, even when they require a great
deal of time and effort.

.790

For the environment, I am willing to invest my money, time, and
energy.

.769

I continue to practice environmental ethics, even when I’m busy.

.767

Engagement in practicing environmental ethics is worthwhile.

.759

I expect something good to come out of my conviction to
environmental ethics.

.724

Practicing environmental ethics gives me a sense of value in my life.

.717

Practicing environmental ethics helps me to discover many things
about myself.

.664

Without engaging in environmental ethics, life has no flavor.

.531

Notes: Extraction Method: Principal Component Analysis. Rotation Method: Varimax with Kaiser
Normalization. a. Rotation converged in 6 iterations.
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Figure 2
Recruitment Letter
Dear Camp Counselor Alumni,
In an effort to better understand camp experiences on camp counselor alumni Ms. McKenzie Martin, M.A. Candidate
and Dr. Kim Beason, Associate Professor at the University of Mississippi, are conducting a detailed research study
and ask for your participation.
We estimate that this survey will take you approximately 15 minutes to complete. You may leave and come back to
finish the survey as long as you complete the last question on any page.
We would appreciate your response by March 30, 2012.
IRB Approval:
This study has been reviewed by the University of Mississippi's Institutional Review Board (IRB). The IRB has
determined that this study fulfills the human research subject protection obligations required by state and federal law
and University policies. If you have any questions, concerns, or reports regarding your rights as a participant of
research, please contact IRB at (662) 915-7482.
If you have any questions or experience technical difficulties accessing or submitting the survey please contact me,
McKenzie Martin, at(256) 810-0100 or email mlmarti2@olemiss.edu. You can also contact the University of
Mississippi and Dr. Kim Beason, Thesis Advisor at hpbeason@olemiss.edu or (662) 915-5555.
Simply click on the link below, or cut and paste the entire URL into your browser to access the survey:

https://www.surveymonkey.com/s/Counselor_Alumni_Research
Thank You!
Sincerely,
McKenzie Martin
M.A.P.R.M Candidate
University of Mississippi
256-810-0100
Mlmarti2@olemiss.edu
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Figure 3
Scatter Plot Using Years Alumni and Relationships formed
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Figure 4
Hierarchal Cluster Analysis
Ward Method
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Camp Merrie-Woode. Sapphire, North Carolina
Program Director: Summer 2011

Supervision of multipurpose indoor and outdoor recreation facilities.
Staff and Camper scheduling and re-scheduling.
Risk assessment and evaluation of 19 activity programs
Program setup, management, and breakdown for 19 activity programs
Assessment and evaluation of past event evaluations to improve activity programs.
Establish and maintain mentorship with counselors
Supervised a staff of 80 counselors in daily programs
Weekly staff meetings to address conflict resolution and time management.
Manage “stock shop.”











Mountaineering Program: Head of Staff, Summer 2009

Lead various clientele through teambuilding exercises, low course team development,
and high ropes self challenge initiatives.
Plan, schedule, and lead day hikes, overnight trips, and climbs to Wilderness areas
around Chattooga National Forrest and the Pisgah National Forrest areas.
Supervise indoor/outdoor top rope rock climbing
Teach wilderness skills classes curriculum: orienteering, cooking, first aid, wilderness
travel, low-impact and “leave no trace.”
Assess and evaluate risks associated with equipment, participants, and facilitators.
Maintain the areas around the challenge course. Includes poison ivy, poison oak, and
poison sumac control.
Fill out health disclosure forms associated with participant safety and health
Continuing education with ropes course manager to insure protocols and procedures
are adhered to.










The Riverboat Discoveries, Fairbanks, Alaska
Deckhand: Summer 2010

Assist in casting off and securing The Riverboat Discovery

Maintain safety and cleanliness of the boat

Provide general passenger assistance
Turtle Point Yacht and Country Club, Florence, Alabama
Tennis Professional Assistant:2006 – 2010
 Lesson and organization planning for a tennis course of 20 youth.
 Instruction and mentoring a course on steps to becoming a successful tennis player.
 Assessment and evaluation of course performance and alignment with course learning
objectives.
 Register and greet course participants.
 Collect fees and course enrolments.
 Assist with coaching and drills
 Maintain safety of participants.
 Manage behavior control.
The University of North Alabama, Florence, Alabama
Outdoor Adventure Center: Student Employee 2009 - 20010




Coordinated monthly meetings for members
Planned and scheduled trips
Assess and evaluate risks associated with equipment, participants,
and facilitators.
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PROFESSIONAL MEMBERSHIPS/CERTIFICATIONS/AWARDS:






American Camp Association Student Member, since August 2009
National Recreation and Parks Association Member, since March 2012
CPR certified, SOLO, since May 2011
Parks and Recreation Management Majors Association, 2010 -2012
Lance Duvall Endowment Scholarship Recipient, 2011 – 2012
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CONFERENCES AND WORKSHOPS:





American Camp Association National Conference: Atlanta, Georgia, February
2012
American Camp Association Heart of the South Conference: Cadiz,
Kentucky, October 2011
American Camp Association Heart of the South Conference: Gallant,
Alabama, November 2010
American Camp Association Heart of the South Conference: Burns,
Tennessee, November 2009
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